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 Political Analysis for U.S. Health Policy [5]
NN e Organizing Consumer and Community Interests in the Health System [2.5]
NS .
NS e Health Literacy [2.5]
l;; »f;b e Explaining Health Behavior: Insights from Behavioral Economics [2.5]
e e Public Speaking for Managers [1.25]

e Strategic Marketing Management in Health Systems [2.5]

/N—/N—NRK | o Digital Marketing Strategy [5]
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s Kt | o Strategic Marketing in Creative Industries [5]

e Growing Up in a Media World [5]
e [nformal Learning for Children [5]

PRERRE e [nnovation by Design: Projects in Educational Technology [5]

s S e Transforming Education through Emerging Technologies [5]
» Advanced Design Studio [5]
e Research and Evidence: Framing Scientific Research for Public

Understanding [5]

» Press, Politics and Public Policy [5]

» Media, Politics and Power in the Digital Age [5]

o New Media, Surveillance, Access, Propaganda and Democracy [5]
e [ntroduction to Negotiation Analysis [5]

e Persuasion: The Science and Art of Effective Influence [5]
o Public Narrative: Self, Us, Now [2.5]

o Public Narrative: Conflict, Continuity, Change [2.5]

o Organizing: People, Power, Change [5]

e The Arts of Communication [5]

e [ntroduction to Writing for Policy and Politics [2.5]

e Advanced Intensive Writing for Policy and Politics [2.5]
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